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1. PASTAS DENTALES

One of the design objectives was to comunicate the idea

of an efficient , detailed dental care range, thought to solve
real problems and, at the same time, different from the most
important brands offering a similar image of

quality.

2. LIMITE

A mass-market range of cosmetic products for men that are
exclusively distributed in more than 1000 supermarkets of the
Spanish chain MERCADONA. This basic line of cosmetics is
related to concepts such as being fit, playing sport, exercising. ..
The design of the package tries to reinforce these concepts. The
name brings out the idea of a sport record, and the package
makes reference to the morphology of the muscle. All the 100

ml and 200 ml containers were design with an ergonomic shape
and fabricated in flexible plastic so they are very resistant and
they can be carried in a sport bag.

4. CODIZIA MAN
5. SOLCARE
6. MEMIMA
1. CRITERIO

I}
CODIZIA is a fragrance developed for women who look for a

quality and premium product, but at a much lower price than the
top range perfumes. Its bottle tries to transmit these attributes:
elegance, personality, sophistication... With its rounded shapes,
the golden finished glass, and the two curved white surfaces,
which facing each other, produce a light and reflection effect.
The package has a graphic design that refers to the shapes
and colours of the bottle. It is distributed exclusively at
MERCADONA shops.

The collection of mass-market fragrances COMOTU, designed
for Mercadona, was aimed to be a simple product, in harmony
with its price, but with a surprising presentation. In order

to achieve a good brand image and minimize the costs of
production, only one bottle design was used for the eight
different fragrances, four in black for men and four in white for
women. The distinct fragrances can be differentiated thanks

to the different colours of their tops. The shape of the bottle is
rounded and curved, and the packages show shiny and metallic
colours.

1

To design the identity for Alfaro Hofmann, we have used photos
of his collections of electrical appliances and an "Avant Garde”
style typeface that brings back memories of the golden age of
the small electrical appliance.

11.CDICV
12. PICTOS

A
For two years we elaborated the design for BASA magazine. it
is the Official Magazine of the Canary Islands Official College of
Architects

1

Characteristics: ALMA comes up as the result of looking for
different typologies, trying to find a different composition and
relationship among the elements that form an armchair. Two
differentiated volumes that allow us to combine colours and
materials, making possible its use in different areas: "ALMA IN"
is the totally upholstered version, ideal for interiors, whereas

“ ALMA OUT" is the one for outside. It is made of plastic
(polythene) that can be combined with the fabric seat, which is a
new feature in outdoors fumniture.

1 MA

Range of bathroom accessories which main characteristic is the
versatility. It is possible to customize the settings according to the
need of each person and the circumstances of each bathroom
The system Is based in bars of different lengths, where you can
fit several elements such us soap dishes, shelves, toothbrush
holders, mirrors, magazine racks, holders, etc... Besides the
system allows to add or to change the elements afterwards.
Chromed brass, anodized aluminium and silicone were the
materials used. The flexibility of this last one allowed to design
some pieces in a singular way, as it is the case of the toothbrush
holder and the soap dispenser.
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