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con el proyecto mas ingrato y solucionario con
maestria, 0 sorprendernos con un discurso formal de
sensibilidad extrema y notoria personalidad. Formas
trabajadas una y otra vez, investigadas, desmenuza-
das en curvas, evolucionadas proyecto a proyecto
hasta crear un abecedario propio, ya anunciado en
la botella de Aigua de Valencia (€8 1), y de manifies-
ta evidencia en las (ltimas piezas disefiadas para
Sanico. Ahora, en la bafera TINA (€3 4), las formas
aumentan en complejidad creando un discurso don-
de una supuesta piel se precipita hacia su interior
succionada por el vértigo de su vacio, todo en un
blanco inmaculado como si de los modelos de esca-
yola de una clase sofada de dibujo se tratase.
Resulta significativa la capacidad de adaptacion de
este estudio al encargo y su manejo de la medida
sin renunciar en ningin momento a un resultado
de calidad. Prueba de ello, sus dos recientes traba-
jos de disefio editorial, la revista Papel Elefante n“3,
galardonada por el Type Directors Club de Nueva
York, y el dossier de la Candidatura Olimpica de
Madrid 2012. La revista es todo un ejercicio del
empleo de la magia en la gestion del espacio grafi-
co. La deconstruccion de la reticula de columnas
con la irrupcion en la escena grafica de masas de
negro que juegan a equilibrios con el blanco del
formato, acttan en una primera lectura como ele-
mentos unicos de la comunicacion, sintetizando al
maximo el discurso visual,

El disefio del dossier de Madrid 2012 fue ganado
en concurso restringido por el estudio Lavernia-
Cienfuegos en marzo de 2004. En é| han trabaja-
do durante siete meses un equipo de mas de cien
personas; se han disenado y maquetado los tres
tomos que componen el dossier, en sus versiones
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1. Botellas de Aigua de Valencia, coctel a base de naranja

producido y embotellado por D'esperits. Trofeo Laus 1995,
2. Mascota de los X Campeonatos Mundiales de Natacion,
Barcelona 2003,

en inglés, francés y espanol; se han seleccionado
y compuesto el repertorio tipografico, las image-
nes, el estilo de las ilustraciones... La factura
impecable de un trabajo tan complejo esta resuel-
ta con la misma calidad grafica y frescura que la
revista de Color Elefante, un proyecto de amistad
y colaboracion desinteresada.

El estudio Lavernia-Cienfuegos ofrece servicios
globales de disefio, responsabilizandose de los
temas de consultoria, disefio de producto, ima-
gen y comunicacion dentro de un proyecto
empresarial. Este tipo de estudios, capaces de
ofrecer un ecompletos, es poco comun en nuestro
pais, pese a suponer una clara ventaja para las
pymes: el encargo global evita la disgregacion de
conceptos y otorga coherencia y homogeneidad a
la visualizacion del proyecto empresarial. Ade-
mas, genera una relacion de compromiso e inti-
midad entre empresario y disefiador alrededor del
proyecto, que suele traducirse en la mejora de los
resultados. Esta forma de prestar servicios de
disefio ha permitido a este estudio desarrollar
conocidos proyectos de éxito. Babé, RNB, Sanico,
Auta, Aigua de Valencia... son algunos ejemplos
donde el compromiso de Lavernia-Cienfuegos
con el proyecto empresarial es global y los resul-
tados evidentes.

Grafico, producto, packaging, identidad corporati-
va, editorial, stands, sefalizacion...

Disefio: «concrecion de un concepto para alcanzar
un objetiva optimizando lo disponibles, o por lo
menos asi lo entiendo en lo sustancial, y Lavernia-
Cienfuegos creo que también,

Hace afios, cuando existian grafistas y disefiadores’,
y Nacho y yo trabajabamos juntos, se nos reprocha-
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1. Bottles for Aigua de Valencia, an orange-based cocktail
produced and bottled by D'esprits. Laus trophy winner 1985
2. Mascot for the Tenth World Swimming Championship,
Barcelona 2003.

ba que resolvieramos igualmente en papel que en
acero. En su descalificacion, invocaban la especializa-
cion, la tradicion, los conocimientos tecnoldgicos y
otros argumentos que se desvanecian al ser esgrimi-
dos igualmente por grafistas que por disefadores,
Los grafistas dudaban de que pudiéramos disefiar
con solvencia objetos y los disefiadores pensaban que
nunca resolveriamos una buena marca... Los conoci-
mientos técnicos son indispensables, pero lo sustan-
cial e irrenunciable para resolver un problema de
disenio es el criterio y el espacio para desarrollar el
proyecto. El proyecto como referente e infraestructu-
ra; el proyecto como espacio de convergencia de
conocimientos, esfuerzos y experiencias; el proyecta
como encuentro de singularidades y autorfa plural
El estudio Lavernia-Cienfuegos obedece a esa dis-
cipling, la del proyecto, la del criterio, la del desa-
rrollo tenaz que suma singularidades y no se limi-
ta a la recreacion nostalgica del oficio. Su trabajo,
el de disenadores, obedece al encargo y se enmar-
ca en otro proyecto, el proyecto empresarial, sin
renunciar a la parte de cultura y de mundo perso-
nal que todo disefio incluye.

En estos momentos que tantos disefiadores quie-
ren ser artistas, encontrarse con la claridad profe-
sional de Lavernia-Cienfuegos supone un ejemplo
de dignidad altamente gratificante.

En estos diez anos, Lavernia-Cienfuegos, profesor y
alumno, socios después, han recibido todo tipo de
merecidos reconocimientos: los Laus, los Deltas, el
Type Directors y los Design Plus del German Coun-
cil han querido aplaudir su excelente trabajo.
Suerte insensatos.

1. Hoy, disefiadores grificos y disefadores de producto.



3. N'3 de la revista Fope/ Elefonte. Un magazine de arte y
poesia que edita |a galeria de arte Color Elefante. Obtuvo
el Certificate of Typography Excellence del Type Directors
Club de Nueva York. 2004.

3. Issue No. 3 of Papel Elefante, the art and poetry

magazine published by the Color Elefante art gallery.

in 2004, it obtained the Certificate of Typography

Excellence from the New York Type Directors’ Club.
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Being a designer in Spain in the early seventies
required @ nerve which only those capable of
renouncing work stability or social recognition
and willing to five in poverty had. Trying it out
in Valencia was a bold move, one that only a
few fools, among them Nacho Lavernia, were
ready to make.

Set on becoming a designer, Lavernia went to
Barcelona to study at the Elisava, the only
school in Spain that taught design at the time,
leaving behind his family's affectionate home
and his girlfriend's kisses, driven by hope and
fascinated by the Minipimer™ hand blender,
After having been trained in the discipline of
design, back among his friends he became an
essential component in the design forums of the
day, his opinions adding logic and value to an ac=
tivity that was marginal at the time, The indus-
trial design group Caps | Mans became the first
door through which to exit Utopia, and Nacho,
one of its most important members. Designs such
as “el Montar”, created for Feber, bear witness to
a time in which modern civilisation began find-
ing answers in certain Valencian entrepreneurs.
In the early eighties Milan hosted the ICSID
Congress, setting the stage for old and new
design discourses, Bauhaus theories and Scan-
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dinavian realities that vied for attention with
the highly innovative merry-go-round of Post-
modernism, the Triennale house and the deli-
cious panini out in the streets. Back from that
event, in the French Midi, after having left
behind the beaches of the Céte d'Azur, Lavernia
took a major decision: he would open up a
Iarge studio in-an industrial building, an ecosys-
tem in which a group of friends could be hap-
py while striving to become real designers and
to rise above mediocrity. La Nave [the ware-
house] was a great experience, and one that
came at the right time. Spain was starting to
see the light after a dark period and 3 new
political system with a government headed by
young people was beginning to redefine the
country, presenting the ideal opportunity to
show that there were things that not only
needed to be said, but wanted to be said, The
years of fear and despotism had come to an end
and Spain desperately needed to catch up with
the rest of the world, In this climate we joined
forces and ‘enjoyed working hard, designing
signs, symbals, spaces, brands, books, heaters,
fountains, benches, lamps, toys, exhibitions...
we became advisers, consultants and friends to
all those who placed their trust in us and we

learned and showed others that design is a seri-
ous discipline. As the eighties drew to a close
and new deslgns looked to make their debut in
the new decade, La Nave shut its doors without
unnecessary fuss and with the affection and
gratitude of all those who had been involved in
the project.

New alliances, new hopes, new corporate images,
brands, books, signs... Estudio Lavernia was estab-
lished in 1995, signalling the beginning of
Nacho's individual adventure, 25 years after his
initial train-ing, with him still very much a
designer, and one of the best at that. The hostile
conditions of our society had not robbed him of
his illusions; and the knowledge accrued, to-
gether with the experience acquired, put him in
an excellent position to take on this project. The
new studio centred its activity on all variants of
industrial and graphic design. In the year 2000,
Alberto Cienfuegos, who had collaborated with
the studio from its inception, became a partner,
| met Alberto when he was my student, and
Nacho's, at the CEU, The truth be told, | didn't
get to know him well at all, since he combined
his studies with his job as a graphic artist, so
that | scarcely got to see him in ciass. | had
asked my students to design an object for the
kitchen, and the first few days | saw Alberto
hanging around, but then he disappeared and |
didn't see him again until the day set for the
presentation of the projects. To my surprise, this
evasive student brought a mock-up of an irre-
proachable kitchen scale. A work which. in the
first place, told a story that time has proven
correct = that he was a demanding, rigorous,
sensitive designer with an unusual command of
form = and, in the second place, enabled me to
settle the academic question with an out-
standing grade. What eise could | possibly do?
The tandem formed by Lavernia-Cienfuegos is a
powerful and sensitive partnership, one that is
capable of dealing with the most wretched pro-
jects and masterfully solving them or surprising
us with an extremely sensitive and notoriously
personal formal discourse. Forms worked over
and over again, researched, broken down into
curves, devel-oped in one design after another
have created a personal vocabulary which was
already hinted at in the Agua de Valencia bot-
tle (€3 1) and seen openly in the latest picces
designed for Sanico. Now, in the Tina bathtub
(3 4), these forms have become much more
complex, creating a discourse in which a false
skin plunges into the inner part of the tub, sue-
tioned by the vertigo of the void, all fashioned
in immaculate white as if it was a plaster mod-
¢l in a dreamed up art class.

The studio’s capacity to adapt to a commission
and provide custom-designed services without
renouncing guality in the result is significant. Its
two recent editorial designs, the magazine FPapel
Efefante n°3, winner of the New York Type Direc-
tors Club award, and the dossier for Madrid's
Candidature: to the 2012 Olympic Games bear
witness to this. The magazine is the result of the
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4. Baniera Tina, disefiada para Sanico.

Premio Design Plus 2005,

5. La imprenta valenciana Vernetta
edita desde hace diez afios una
agenda en la que participan
disenadores y fotografos. Cada uno
se encarga de un mes. Estas paginas

corresponden a junio de 2003.
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La relacién profesional con Sanico The pr

comenzd hace mds de ocho afios. Se disefia

el producto, la imagen, el catdlogo, la web n

y los stands. En cuanto a producto, este italoc
ano los proyectos han sido un plato de year
ducha [D 6) v un sistema de sefalizacion D

a base de piezas rectangulares de acero

inoxidable cortadas con laser [n q).

En 2004, fueron la barera Tina, premio

Design Plus, y el grifo metro :l:l 7). ¥ en th
2003 se diseno la serie de accesorios City City

o] 8), premio Delta de Plata, y ¢l lavabo

City (08 7), también galardonado con el washbasin [

Design Plus.

.
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A rueda de Lorailo

No por todos es sabida la implicacidn de Lavernia en el mundo de los juegos

de mesa; durante afios escribid la columna correspondiente de £/ Pois Semanal, y antes
habia montado un negocio de juegos en los bajos de un edificio modernista, y disefado
y producido algunos juegos, casi siempre con resultado de ruina... Era aquella Espaiia

del tute y del chamelo poco propicia a cuidados juegos de disefio contemporineo.

De todos aquellos juegos inventados por Nacho destacaba La Vuelta Ciclista.
Impresionante. Recuerdo naches jugando con corredores recortados en cartomat

y pintados con rotulador en unas pistas de casillas dibujadas a mano. Todos conociamos
la ilusidn de Nacho por encontrar algun dia los antiguos ciclistas de plistico de nuestra
infancia y producir este juego de forma adecuada.

El otro dia en el escaparate de ShopSuey vi los ciclistas de colores: suizos, franceses

e italianos luciendo en las camisetas sus colores patrios y los lorailoss con camiseta roja
¥ lunares blancos. Me alegré mucho por Nacho, habia conseguido su suefio; me alegré
por lo bonito del disefio y me alegré por los slorailoss, pues ya era hora de que en algin
sitio se les permita correr.

Tengo una Vuelta Ciclista en la libreria de mi casa, Nacho me la ha regalado. Al comenzar
a leer las reglas del juego, he ido recordando los detalles que nos entretenian aquellas
noches: los démarrages, los pinchazos, el pelotdn que se agrupa o se estira, las escapadas
y la rueda. Ir a rueda era la clave del juego. Coger una buena rueda que te llevara a la
escapada de éxito. En la carrera del disefio, con muchisima mas montaia que el Giro,

la Vuelta y el Tour juntos, Lavernia-Cienfuegos, indiscutibles ganadores por equipos, son
sin duda una buena rueda, un ejemplo a seguir por aquellos que entienden esta profesidn
como un compromiso de honradez y un espacio para sofiar sin perder la rueda del alma
slorailos.

Gracias amigos.
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Tucking in behind the lorailos

Few people know of Lavernia's foray into the world of table games; for years he wrote a
game column for the s Semonel Sunday magazine; before that he set up a business in
the ground floor premises of a Modernist building, from where he designed and produced
several board games, most of which left his economy in ruins... It was the time of tute and
' in an unsophisticated Spain that was little given to carefully conceived
contemporary design games, Among the pastimes designed by Nacho, Lo Vuelto Ciclisto has
always occupied a special place. It was impressive. | recall the nights we spent playing with
a bunch of racing cyclists, cardboard cut-outs coloured with markers, on tracks consisting
of hand-drawn squares. We all knew of Nacho's hopes of one day finding the old plastic
cyclists of our youth and producing the game in an adequate format
The other day | saw the different coloured cyclists on the ShopSuey window: not only the
Swiss, French and Italian racers sporting their national colours an their maillots, but also
the formfo" eyclists wearing their red and white polka dot jerseys. | was pleased for Nacho,
who had finally made his dream come true; | was pleased by the lovely design and | was
pleased by the os, for it was time that they were allowed to cycle somewhere.
| have a Vel to sitting on the bookease at home; Nacho gave it to me. As | started

to read the rules of the game | began recalling the small details that kept us entertained

on those

venings: the demorroge starts, the punctures, the packs that grouped together or
stretehed out, the breakaways and the tucking in strategies. Tucking in behind the leading
cyclist was the key to the game: tucking in behind a cyclist that enabled you to breakaway
to the finishing line and success

In the design race, which is infinitely steeper than the Giro, the
Vuelta and the Tour cycle races all together, Lavernia-Cienfuegos,
undisputed team winners who know how to tuck in well, are o
good example to follow by those who regard this profession
as an honest commitment and a space in which to dream
without losing the lorailo spint.

Thanks, friends.




SELECTA

DE FEDECARNE

La Asociacidn de Detallistas de la Carne
de Madrid, Fedecarne, encargé el disefio
de una marca colectiva con la que
comercializar carne de ternera de maxima
calidad.

Fedecarne, the Meat Retailers'
Association of Madrid, commissioncd a
design for a collective brand for use on

top of the range beef.

HIDRONUTRITIVA
PLUS

WMES LT B- v

BABE

Lab ios RNB ializa exclusi te en
farmacias su marca de dermocosmética Babé, disenada
en 1996. Tiene cuatro lineas de productos, diferenciadas
por un simbolo y un color diferentes.

Laboratorios RNB sell their Babé skincare range,
designed in 1996, exclusively in pharmacies. it consists
of four product lines, each differentiated by its own

symbol and colour,
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En 2001-2002 se hizo una puesta al dia
de la imagen corporativa y el pockoging
de Cafés Valiente. En esta colaboracion
quizas lo mas destacable fue el disefio
de las tazas para su red de franquicias.
El objetivo era tener una taza especial,
distinta. La idea bdsica consiste en

dar un giro de 90° al asa. Una solucidn
que personaliza las tazas y, ademds,

las hace mds cdmodas. En tono de
humor, se hicieron unas ilustraciones
en distintos soportes (sobres de aziicar,

posavasos, etc.)

xperimentn - Marzo 2005

The corporate image and packaging of

Cafés Valiente were updated in 2001-
2002. Perhaps the most noteworthy
feature of this collaboration was the
design for cups for its franchises. The
aim was to have a special, unusual cup,
which was essentially achieved by
rotating the handle through 90°, This
not only personalised the cups but also
made them more comfortable to hold.
Drawings used on various accessories
such as sugar packets, drinks mats and

50 on provided an entertaining note.
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Unas esquemadticas ilustraciones a linea,
sirvieron como motivo grifico para

¢f stand (Cevisama 2005] de Sanico.
Schematic line-drawings provided

the graphic motif for Sanico’s stand

[Cevisama 2005).
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Ona es una tienda de ropa de mujer y
para la campana de Navidad se disenaron
unos cufios para personalizar los paquetes
y las bolsas. Trabajo en colaboracion con
Ana Criado.

Ona is a women's clothes shop for which
special stamps were designed for the
Christmas season to personalise packages

and bags. Designed in collaboration with

Ana Criado.
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Imagen grifica de Maria José Navarro,

e moda. Apli

aciones

ional.




Como ganadores del concurso restringido

convocado a tal efecto, se disefio el dossier
de la Candidatura Olimpica de Madrid 2012,
que se presentd en Laussanne en Noviembre
del 2004.

As winners of the restricted competition
mounted for the purpose, they designed
the dossier for Madrid's Olympic Candidature
for 2012 pr 1in | inN ber
2004.




NERPUNO |
|

El hotel Neptuno estd en la playa de

la Malvarrosa, Valencia. Y el Tridente es
su restaurante. Se disefaron las marcas
y la imagen. Andrés Alfaro se encargd
del interiorismo.

The Hotel Neptune is on Malvarrosa
beach, and the Trident is its restaurant.

Brands and image by the studio, and

interior design by Andres Alfaro.
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Disefio de la nueva imagen de Auta y de sus

productos: placas y videoporteros electronicos.

En colaboracion con Sebastian Alos, 1997,

Design of the new image for Auta and its

products: electronic panels and ‘videoporters',

created in collaboration with Sebastian Alos

1997

Sitnews es la revista de tendencias

disefiada para Paco Capdell. 2005,

Sitnews is the style magazine designed

for Paco Capdell, 2005,

Pag. 51-58, 99-114 impresas en el
papel ARC11IC THE EXTREME 150
gr/m’ de ARCTIC PAPER, distribui-
do en exclusiva por Emix, S.A.

Pages 51-58 and 99-114 espe-
cially printed on Arcric Tui
EXTREME 150 gr/m® paper from
the ARCTIC PAreR collection dis-
tributed by Enix, S.A,

Enix CaTalusa
93487 75 T4

Enix CENTRO

918841173

Emx NORTE
94 630 81 52

Enix Sup
95 425 14 60

Enix LEVANTY
96 141 3282

www.ebix.es
Servicio de Atencion al Creativo
Designer Customer Service
sacfivebix.es

Artic The Extreme
en detalle

Arctic The Extreme es uno de los
mejores papeles estucados de su
categoria en cuanto a volumen, ri-
gider y opacidad. Las propiedades
del papel lo hacen ideal para dife-
rentes trabajos impresos que tie-
nen que transmitir la sensacion de
claridad, ARCTIC THE EXTREMI
proporciona una superficie exce-

lente para sus expresiones creati-

vas combinando las caracteristicas
de una estructura ticril natural
con una impresién espléndida.

Artic The Extreme
in detail

The volume, stiffness and opacity
Ofli'll_‘ .-\rtlix tl'l(.' l'.\‘rL'lTll.' mngu
makes it one of the finest coated
papers in its category, These pro-
perties turn it into the ideal
choice for printed works that en-
deavour to give the impression of
\h.lriluc\\ and c|.lril_\'. ARCTIC
T'HE EXTREME paper provides an
excellent surface for creative ex-
pressions, combining natural

tactile properties with supl.'rh

printing qua



